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Ronuenuus
U apxumermypa npoexma

ApxutekTypHana kKoHuenuua EUROPOLIS 6naropapa
OVHaMUYHOMY AM3aliHYy OpraHuyHo ob6beauHAeT
obpasbl cpa3y uYeTblpex APKUX EeBPOMEenCKmUX
roponos. MpuTAratensHoCTb NOHAOOHA,
camoro  moceliaeMoro  meranonuca — nnaHeThl,
ovapoBaHue [MAPVXKA, cTonuubl mopapl, BeyHaA
Kpacota Benukoro PWUMA, 6e3ynepXHOCTb 1
daHTacTnyHocTe BAPCEJIOHbI — BCe aTo yaanoch
choKycrpoBaTb B €4MHOM NPOCTPaHCTBE KOMaHae
apxutekTopoB Chapman Taylor. B 4yeTbipex monnax
KOMMMEeKca HalwnyM cBoe oTpaxeHue chpaHuysckan
YTOHYEHHOCTb, UTaNbAHCKAA Knaccuka, bputaHckan
OCHOBATENbHOCTb U WUCMAHCKUA  TemnepameHT.
EUROPOLIS - Bce npuBmnerum eBponenckmx CTonmu,.

EUROPOLIS architectural concept perfectly unites the
iconic features of four vivid European cities.

The attractiveness of London as the most visited
metropolis of the planet, the charm of Paris, the fashion
capital, the everlasting beauty of grandiose Rome, the
impetuosity and fantasticality of Barselona — all this is
knit in one place by Chapman Taylor architects team.
In four shopping malls one will see ltalian classicism,
French sophistication, Spanish expressiveness and
British stability. EUROPOLIS — all the privileges of the
European capitals.
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EUROPOLIS — makcuMym BO3MOXHOCTEW,
MaKCUMyM NPenMyLLEecTB.

O6wana nnowaab (GBA): 141 700 m?
ApeHpgHana nnowaab (GLA): 60 000 m2
Ob6Lee konuyecTso oneparopos: 210
OTaXKkHOCThb:

3 YPOBHA TOProBMM 1 pasBneyeHni

2 ypoBHA BCTPOEHHOro napkuHra Ha 1 300 m/m

o0verKma

EUROPOLIS — maximum opportunities,
maximum benefits.

General Building Area (GBA): 141 700 m?
General Leasable Area (GLA): 60 000 m?

No. of stores: 210

Levels:

3 levels of shops and entertainment

2 levels of built-in car park for 1 300 parking spaces

]MJZH.

noceTuTenen B MecAl,
customers per month

oneparopos
no. of stores
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Bor
OFaeipcy,

EUROPOLIS

TpamBalHbIX MapLUPyTOB
tram routes

TponnelibyCHbIX MapLUPYyTOB
trolleybus routes

aBTOOYCHbIX MapLUPYTOB
bus routes

peica aneKTpu4Ku
train trips

3oHa B npegenax 10-MUHYTHOI TPaAHCMOPTHOM
AocTtynHocTh — 450 000 yenoBek

Catchment area within 10-min. transport
accessibillity 450 000 people

3oHa B npepenax 20-MMHYTHOM TPAHCMOPTHOM
pocTynHocTu - 2 195 000 4yenoBek

Catchment area within 20-min. transport
accessibillity 2 195 000 people

PervoHanbHblii TOProBo-passrieKaTenbHbIi KOMMIeKe
EUROPOLIS pacnonoxeH B Bblboprckom paiioHe —
O[JHOM U3 CaMbIX MPECTUXHBIX U rYCTOHACENEHHbIX
B ropoge. [MontocTpoBCKUIN NPOCNEKT — KpymnHanA
TpaHcnopTHaA Maructpanb, coeAuHAlWanA
Bbiboprckuii 1 KanMHUHCKUA panoHbl C LLEHTPOM
ropopa. KaHTemMmpoBcKan ynuua — 0CHOBHaA apTepus,
csA3blBatowan MNeTporpaickuil paioH ¢ ceBepo-
BOCTOYHbIMM CMasibHbIMU MaccuBamu. PacrionoxeHHas
B LIArOBOW JOCTYMHOCTW CTaHUMA MeTpo «JlecHas»,
a Takxe pasBuWTan CeTb MapLIPyTOB HA3EMHOro
TpaHcnopTa genaet EUROPOLIS nerko AoCTynHbIM
ANA Bcex xuTenei n rocteil CaHkT-MNeTepbypra.

Pacnoaioxpcenue
L.ocation

The Regional Shopping and Entertainment
Center EUROPOLIS is located in Vyborgsky
district — one of the most prestigious and densely
populated in the city. Polyustrovsky prospect—
a major traffic thoroughfare connecting Vyborgsky
and Kalininsky districts with the centre of the city.
Kantemirovskaya street — the main artery connecting
Petrogradsky district with the northern-east residential
areas. Lesnaya Metro Station located in close proximity
as well as the extensive network of surface public
transport routes makes EUROPOLIS easily accessible
to all residents and guests of St. Petersburg.

MJLH .
min

)

30Ha oxBaTta
catchment area

MJLH .
min

naccaxxmponoToK CT. M. «JlecHaA» B MecAL
lesnaya metro station passengers per month
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Hoeswvle xpcunvie komniiercol

® 960 00000000 C

XK «benApt»
RC BelArt

KK Master Place
RC Master Place

XK «KaHTemupoBckaa 11»
RC Kantemirovskaya 11

XK «[eopr JlaHapuH»
RC Georg Landrin

XK «HoBbin JleccHep»
RC Novyy Lessner

XK «Benbii ocTpoBs»
RC Belyy ostrov

KK UAOC «YepHana peyka»
RC Chyornaya rechka

XK Park Side
RC Park Side

XK «Aypa»
RC Aura

XK «MNaHopama napk CocHoBka»
RC Panorama park Sosnovka

XK iD Svetlanovskiy
RC iD Svetlanovskiy

XK Svetlana Park
RC Svetlana Park

6 SOHE

KK Domino
RC Domino

>KK Domino Premium
RC Domino Premium

KK «YepHan peuka, 41»
RC Chyornaya rechka, 41

XK «JlncnyaHckan, 22»
RC Lisichanskaya, 22

® 66 68

XK «Hacneaue»

RC Nasledie
@ KK ILONA
RC ILONA

XK «CeBepHaa KopoHa (MNCK)»
RC Severnaya Korona (PSK)
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RC Meltzer Hall

KK «[NputaxeHne»
RC Prityazhenie

XK «CamncoHneBckuin, 32»
RC Sampsonievskiy, 32

KK Riviere Noire
RC Riviere Noire
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NPOrHO3 NPUPOCTa YUCNIEHHOCTU HaceneHua, 2023-2027 rr.
total population increase forecast, 2023-2027
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Aydumopus. 3 4 2000

lleau nocewenusn

CpeaHuin Bo3pacT noceTutenen
average age of visitors

40, 12, 10125 60

NnokKyrnka oaexapl u obysu MoKymnka npoayKToB NUTaHWA nocetleHve kadge 1 pectopaHoB
purchase of clother and footwear purchase of food visit of cafe and restaurants

=9, 4.

MOKYyrKa AeTCKUX TOBapoB nocelleH1e KuHoTeaTpa 1 passfiekatesibHbIX LEeHTPOB apyroe”
purhase of kids goods cinema visit and entertainment others

*Tokynka napgpoMepum 1 KOCMETUKU, SNEKTPOHUKN 1 BbITOBOM TEXHUKMU, KHUT, IOBENTUPHbIX YKPALLEHWA, TOBapOB Af1A Aoma
* Purchase of perfumes and cosmetics, electronics and household appliances, books, jewelry, home goods

nokynatenewn nocewatoT TPK 1 n 6onee pas B Hepento
of buyers visit the mall once a week or more

nocetutenen TpatAT 6onee 5000 pybnen 3a BU3NT
visitors are spent more 5000 RUBLES per visit
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Hnppacmpyrmypa

B 10-MWUHYTHOW TPaHCNOPTHOWN AOCTYMNHOCTW:

Within10 min. of transport accessibility:

0429

MEOVLIMHCKNX YHPEXXAEeHWUN
medical institutions

Fa2l

obpasoBaTtenbHoe yypexxaeHve
educational institutions

29

CMOPTUBHBIX KNyba / cekunm
sports clubs / sections

152

6u3Hec-LUeHTpa
business centers
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YHuKanbHbI nepBbii B Poccun cemenHblin napk
aKTMBHOro otabixa Angry Birds, oTKpbIBLUMIACA B
2015 ropy. Mpy NpoekTMpoBaHUK Napka 6bin yYTeHbI
Takve AeTtanu, Kak MHTepPaKTUBHbIE MHCTaNNALUN
B JeKopauuAx, CLeHU4yeckoe OCBelleHue u
AVHaMU4HOe 3BYKOBOE compoBoxaeHue. [omumo
MrpoOBbIX 30H U aTTPAKLUMOHOB, KOTOPbIE MOCTOAHHO
06HOBMAIOTCA, B Napke eCcTb TemaTudeckoe kade,
a Takxe marasuH AeTCKMUX TOBapoOB U CyBEHUPOB.

An Birds
o1 Activity Park

The unique first family recreation Park in Russia, Angry
Birds, opened in 2015. The design of the Park took into
account such details as interactive installations in the
scenery, stage lighting and dynamic sound. In addition
to playing areas and attractions, which are constantly
updated, the Park has a themed cafe, as well as a
store for children's goods and Souvenirs.

126

rnoceTuTenen B rog

4000

napka akKTMBHOIo otTAabixa AnA BCEN CEMbM
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TeMaTun4eCKux 30H
thematic zones

=40

aTTpPaKUMOHOB U pa3BmBarOWMX Urp
attractions and educational games

% 16

NakeTHbIX MPEeANOXXEHWN
package offer

> 1000

OETCKNUX OHEN POXAEHWUN B rof,
children's birthdays per year
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Dyo-ropm

Ha 3-m aTaxe pacnonoXxuncA MnpoCcTOPHbIN
COBpPEMEHHbIN (PyA-KOPT, apxuTekTypa, An3anH
N paxe MNNaHWPOBOYHbIE peLleHUA KOTOPOro
nepeHocAT Hac Ha JlasypHbin 6eper CeH-Tpone.
CoyeTaHMe HaMNONbHOTrO MNOKpPbLITUA LUBeTa
akBamapviHa C LUIMPOKUMU NaHOPaMHbIMW OKHaMMU,
COYHOW 3€eneHblo, YIOTHLIMU AUBaAHYMKAMMU
Neco4HOro OTTeHKa — BCE HacTpavnBaeT noceTuTena
Ha 6e3MATEXHbIA OTAbIX U BCTPEYM C APY3bAMMW.

On the 3rd floor there is a spacious modern food
court, whose architecture, design and even planning
solutions take us to the Cote d'azur Saint-Tropez.
The combination of aquamarine floor covering with
wide panoramic windows, lush greenery, and cozy
sand-colored sofas sets the visitor up for a relaxing
holiday and meetings with friends

nocago4yHbIX MecT
seats

1584

nfowaab ya-Kopra
food court area
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Rocdpeitnu u pecmopanot

Mbl  npepycMoTpenu  MakcuManbHbId - KOMGOPT We have provided maximum comfort for visitors to
anA npebbiBaHnA nocetutenen B EUROPOLIS. stay in EUROPOLIS. Visiting the shopping complex,
BHYTpM TOproBoro Kommnnekca MOXHO BbINUTb you can have coffee, lunch or dinner-in between visits
kode, noobenarb MM MOYXWHaTb — B MNepepbiBe to stores or coming to the shopping center specifically
MeX Ay NOoCeLeHNAMM MarasmHoB unu npuaa B TPK for this purpose.

crneumnasnbHO AnA 3TOoro.

STARS COFFEE «barnaxcan»

aTax aTax
level level

Peperoni, RUDO, «bywe»
CINNABON -

aTax

9TaK level

level
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IIpodyrmoewiti

unepmaprem

MnepmapkeT O'KEW 3aHumaeT 6676 M2 u
CcoOTBeTCTBYeT cTaHAapTam OOHOBMEHHOW
KOHUenuun ceTu. ACCOPTUMEHT npeBbiwaeT 40000
HauMEHOBaHWIA, U3 KOTOPOro 0Kono 70% cocTaBnAeT
NPOAOBONIbCTBEHHbIN accopTumeHT. OCHOBHOWM
aKLEeHT cAenaH Ha NpoAyKTbl CEerMeHToB dpew 1
ynbTpa-cdpeLl, CNpPoc Ha KOTopble, MO 3afABIIEHNIO
KOMMaHuu, pacteT nocne naHaemuu. B wuTtore
aCCOPTMMEHT MPOAYKTOB C KOPOTKUM CPOKOM
rof4HOCTU — OXJIAXAEHHOro MAca, NTuubl, pbibbl,
MOpPEenpoAyKTOB, OBOLWeEN U PPYKTOB B 06LliemM
— npesbiwaeT 6000 nosuuun. Ewe 6onee 300
HavMeHOBaHWUiA rOTOBbIX 604 M3roTaBnvMBaeTCcA B
COB6CTBEHHON MekapHe u KynuHapuu. Kpome Toro,
y nocetuTenen ectb BO3MOXHOCTb 3alTn B Kade
Ha TeppuTOpMU MarasviHa, B HOBOM ruMrnepMapkeTe
AOCTYyMHa ycnyra no Hapeske konbac unu cbipos,
YNCTKE PbIbbl UK NPUrOTOBEHMIO 6o Ha 3akas.

The O'KEY hypermarket occupies 6676 sqgm and
corresponds to the updated network concept
standards. The assortment exceeds 40000 items, of
which about 70% is food. The main emphasis is placed
on products in the fresh and ultra-fresh segments,
demand for which, according to the company's
statements, is growing after the pandemic. As a result,
the range of products with short shelf life - chilled meat,
poultry, fish, seafood, vegetables, and fruits in general
- exceeds 6000 positions. Moreover, over 300 ready-to-
eat dishes are made in its own bakery and kitchen. In
addition, visitors can visit a cafe on the supermarket's
premises, and the new hypermarket offers services for
cutting sausages or cheese, cleaning fish, or preparing
dishes to order.

mulc.
thsd

HaVMeHOBAaHUN
seats

M2

m-

niowaab runepmapkera
grocery hypermarket area



Ll aanot amaicetl

Opexpa / Clothes
O6yBb 1 KoxranaHtepes / Footwear and Leather
Benbé / Lingerie

Toapbl ana geten / Goods for Children HOHmaHmbL
AKceccyapbl, OBENVPHbIE N3aenns,
nopapku / Accessories, Jewelry, On ac US

Gifts
KpacoTa 1 300p0oBbe, ONTUKa
Health and Beauty, Optics

yop FORTGROUP FORTGROUP
CnopT v oTakix / Sports and Leisure Mapus Hexopolesa Maria Nekhorosheva

+7 (812) 456-64-14 +7 (812) 456-64-14
DEKTDOHUKA U MVIIETUMEnna / m.nehorosheva @fortgroup.ru m.nehorosheva @fortgroup.ru
P Y A fortgroup.ru fortgroup.ru

Electronics and Multimedia
PasBneyveHns / Entertainment

PecTtopaHbl n kade / Restaurants and Cafes

MponykTbl / Food

Orax -1 Orax -2 Tosapbl ans noma / Homeware
Level -1 Level -2
ToBapbl Ansa xob6w 1 TBOpP4YecTBa /
Goods for Hobby and Creativity




