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EUROPOLIS

Ileaesp Koareknuu FortGroup

OproBO-pa3BniekaTesbHbIN KOMMJIeKC

I EBPOMOJINC - dnarmMaHcKuid  npoekT
komnaHun FortGroup, OTKpbIN CBOWM [ABepu

onAa nocetutenen 23 oktAbpa 2014 r. Cmenoctb
HOBeWMX wuaed B  apxuTekType U  AusaniHe,
LieNoCTHOCTb KoHLenumu, npoaymMaHHble no
Mesiodel MIaHNPOBOYHbIE PELUEHVA W Hanuuue Bcew
Heo6X0AMMOW MHPaACTPYKTYpbl CO34aI0T UAeasibHble
yCnoBMA ANA peanu3auuMu  ycnewHoro 6usHeca.
MacwTtabHoCcTb 3ambicna, pa3yMHbli 6anaHc kpeaTnsa
N 3PPEKTUBHOCTN, MNPOrpecCUMBHbIE TEXHONOrUN 1
KayecTBO WCMOSIHEHWA [enatoT MNPOeKT He MpocTo
3aMeTHbIM, HO MPECTVXXHbIM U 3aBEAOMO YCreLUHbIM.

UROPOLIS Shopping & Family Entertainment
E Center is a flagship project of FortGroup

company, opened its doors for the customers
October 23rd, 2014. Daring architectural and designer
ideas, sustainable concept, carefully fulfilled planning
solutions as well as advanced infrastructure create
ideal environment for the development of successful
business. The scale of idea, the rational balance of
creativity and effectiveness, the forward technologies
and high-quality implementation make the project not
only noticeable but prestigious and invariably successful.



EUROPOLIS

pxuTeKkTypHaa KoHuenuua EBPOIMOJINCA

6narogapa AMHaMUYHOMY AU3aiHy OpraHN4YHO

o6beanHAeT 06pasbl cpasy YeTblpex APKUX 1
Pa3HONMKMX €BPOMENCKUX ropoAoB. MNputAraTensHoCcTb
NOHOOHA, camoro nocelaemMoro Meranonuca
nnaHeTbl, o4vapoBaHue [MAPVDKA, cTtonuubl mMoAbl,
BeyHaA kpacoTta Benukoro PUMA, 6e3ynepHoCTb U
aHTacTuyHocTe BAPCEJIOHbI — BCce 3T0 yganoch
chokycpoBaTb B €QMHOM MPOCTPaHCTBE KOMaHne
apxutektopoB Chapman Taylor. B yeTbipex monnax
KOMMSIeKCa Halmu CBOe OTpaxeHue paHLy3ckan
YTOHYEHHOCTb, UTanbAHCKaA Knaccuka, bpuTtaHckanA
OCHOBATENbHOCTb U UCMAHCKWIA TEMMNEePaMEHT.
EBPOIMOJINC — BCce npuBuUnierum eBponenckmx CTomuL.

UROPOLIS architectural concept perfectly
E unites the iconic features of four vivid and
diverse European cities.

The attractiveness of London as the most visited
metropolis of the planet, the charm of Paris, the fashion
capital, the everlasting beauty of grandiose Rome, the
impetuosity and fantasticality of Barselona — all this is knit
in one place by Chapman Taylor architects team.

In four shopping malls one will see ltalian classicism,
French sophistication, Spanish expressiveness and
British stability.

EUROPOLIS - all the privileges of the European capitals.




EUROPOLIS

Mecro, rae Hy;KHO ObITh | XapaKTepHUCTUKH ITPOEKTA

EBPOIMOJINC — makcumym BO3MOXHOCTEW, MakCUMym maximum

NPenMyLLecTB.

EUROPOLIS — maximum opportunities,
benefits.

O6wan nnowaab (GBA): 141 700m?

ApeHpHan nnowaab (GLA): 60 000m?

O6uee KonuyecTso onepaTopos: 167
ATaXKHOCTb:

3 YpOBHA TOProB/N 1 pa3BreyeHnit

2 ypoBHA BCTPOEHHOrO napkuHra Ha 1 300m/m
AKopHble onepaTopbl:

MpoaykToBbI runepmapkeT PRISMA: 8 000m?2
[MnepmapkeT 6bITOBON TEXHWNKMN W 3MEKTPOHNUKN
Media Markt: 4 200m?

MHoro3anbHbI kuHoTeatp «Mupax CuHema»: 4 200m2
IMapk akTvBHOrO oTAbIxa Angry Birds Activity Park: 3 900m?
YHvBepmarv ToBapoB AnA AeTen «[deTckuin Mup»:
1800Mm?, «KOHVOP»: 1 071m2

CynepmapkeT CropTUBHbIX TOBapoB «CropTmactep»:

General Building Area (GBA): 141 700m?
General Leasable Area (GLA): 60 000m?

No. of stores: 167

Levels:

3 levels of shops and entertainment

2 levels of built-in car park for 1 300 parking spaces
Anchor Tenants:

PRISMA grocery hypermarket: 8 000m?

Media Markt home appliances &

electronics hypermarket: 4 200m?

Multiplex Mirage Cinema: 4 200m?

Angry Birds Activity Park: 3 900m?

Detsky Mir Children’s Department Store: 1 800m?
JUNIOR Children’s Department Store: 1 071m2
Sportmaster Sports Goods Store: 1 700m?

1700m2 Department Store:
YHuBepmaru ogexabi: H&M: |3 500m2
H&M: 3 500m? ZARA: 2 600m2
ZARA: 2 600m2 MANGO: 1 100m2

MANGO: 1 100m?

NMoTokoo6pasytowme onepaTopbl:
Xx066u-runepmapkeT «JleoHapao», Mara3vHbl
KOCMETUKU 1 napdromepun «Pus fow» n «JI'9Tyanb»,

Traffic generators:

Leonardo Hobby-Hypermarket, Rive Gauche and
LEtojle Fragrances & Cosmetics Stores, popular
fashion brands stores: Massimo Dutti, Bershka,

MarasuHbl M3BeCTHbIX 6peHaoB: Massimo Dutti, Bershka,
Stradivarius, Pull&Bear, Oysho, ZARA HOME, Violeta by
MANGO, GUESS, Springfield, Reebok, Adidas, Deichmann,
Cacharel, Tommy Hilfiger, GANT, Max Mara Weekend,
Stefanel, Zarina, Love Republic, befree, «CHexxHan
Koponesa»

PecTopaHbl 1 Kade:

nmuuepuA Peperoni, pectopad «baknakax», pectopaH
«KIN-DO», kadpe Starbucks, Coffeeshop Company, «BYLLIE».
PyakopT: 8 onepaTopos

Stradivarius, Pull&Bear, Oysho, ZARA HOME, Violeta
by MANGO, Springfield, Reebok, Adidas, Deichmann,
Cacharel, Tommy Hilfiger, GANT, Max Mara Weekend,
Stefanel, Zarina, Love Republic, befree, Snejnaya
Koroleva

Restorants & Cafes: Pizzeria Peperoni, restaurant
Baklazhan, restaurant KI-DO,Cafe;Starbucks;
Coffeeshop Company, Bouché Patisserie

Food court: 8 operators



EUROPOLIS

Ornu 6oabioro ropoga | Ilpenmyiecrsa Espornoanca

¢ PacnonoxeH Ha nepeceyeHnn KpynHbix
TPaHCMOPTHbIX MOTOKOB — KaHTeMUPOBCKOA yri. 1
MontocTpoBckoro np. Tpadguk — 90 000 aBTomo6unein
B CyTKU

* B newexoaHoin OCTYNMHOCTU — CTaHLMA METPO
«JlecHaA» C e>XeAHEBHbIM NaCCaXKNPONOTOKOM
33 000 yenoBsek

* XopoLlaa fOCTYMHOCTb Ha OBLLIECTBEHHOM TpaHcnopTe
v aBTOMOGUNE

* 3oHa oxearta — 810 000 yenosek
* HU3KU ypoBEHb KOHKYPEHLIMM
¢ PervioHanbHbI hopmat

¢ CunbHbIN Myn apeHaaTopos

* Located at the dynamic intersection of two major roads:
Polustrovsky prospect and Kantemirovskaya street.
Traffic — 90 000 vehicles per day

* In walking distance - Lesnaya Metro Station
with a daily passenger flow
of 33 000 people

* Good access by public transport and car

» Catchment area - 810 000 people
* Low level of competition
* Regional format

* Strong tenant mix




EUROPOLIS

EURO
® St Petersburg

e
London
Ll

Rome

g
Barcelona

Bce goporu Beayr B Esponoanc IPactioroxkenne

ervioHanbHbIN TOProBo-passrieKaTesibHbIv
P KOMMNNEeKC EBPOMOMMC pacnonoxeH

B Bbiboprckom paioHe — OQHOM U3 CambIX
NPECTWXHbIX M TYCTOHACeNeHHbIXx B  ropoge.
MontoCTPOBCKMIA MPOCMNEKT — KPpynHaA TPaHCMopTHaA
marucTparnb, coeanHaoLan Boiboprekuii n KanmHuHekwia
panioHbl C LeHTpoMm ropogda. KaHTemupoBckaa ynuua —
OCHOBHaA apTepwA, cBA3biBatowan [leTporpanckui
panoH c CeBepo-BOCTOYHbIMN cnanbHbIMK
maccvBamu.  PacnonoxkeHHaA B HemocpeacTBEHHOW
6nmM3ocTM cTaHumMA MeTpo «JlecHas», a Takxe
pasBuTan CeTb MapLIPyTOB Ha3eMHOro TpaHcnopTa,
penaetr EBPOIMONINC nerko  AOCTyMHbIM — ANA
Bcex >xuTenen wu rocten  CaHkT-lMeTepbypra.

Aapec:

Poccuna, 195220
CaHkT-MNeTepbypr
MontocTpoBCKMiA NpOCNeKT
0.84A

he Regional Shopping and Entertainment
I Center EUROPOLIS is located in Vyborgsky
district — one of the most prestigious and
densely populated in the city. Polyustrovsky prospect—
a major traffic thoroughfare connecting Vyborgsky
and Kalininsky districts with the centre of the city.
Kantemirovskaya street — the main artery connecting
Petrogradsky district with the northern-east residential
areas. Lesnaya Metro Station located in close proximity
as well as the extensive network of surface public
transport routes makes EUROPOLIS easily accessible
to all residents and guests of St. Petersburg.

Address:

84 A

Polyustrovsky Prospect
St. Petersburg, 195220
Russia

3oHa oxBara:
810 000 yenosek
Catchment area:
810 000 people

@ MonutexHnueckas
Politekhnicheaskaya

@ Nnowane Myxectea
Ploshchad' Muzhestva

@ Crapas lepesHn

epHan peuka
Chernaya rechka

ym“%

Ploshchad®
APcenani,Han waboper™"

@ Nnowage Nenuna

@ YepHbiwesckan
Chernyshevskaya

@ BacuneocTpoBckan
Vasileostrovskaya

ANFLsode MTHEa LAY

Mnowaak Boccranua

. -
POLIS ) Ploshchad’ Vosstaniya




EUROPOLIS

MOMeHTa OTKPbITUA EBPOMONNC
cTan BOCTpPe6oBaHHOM nnowankon
anA nposeaeHnA camblx pasHbIX

pasBfiekaTenbHbIX MeponpuAaTuid: fashion-nokasoB ¢
yyacTvem CTUNUCTOB, 3BEe3A4HbIX aBTorpad-ceccuu,
aBTOPCKMX BbICTABOK, CEMENHbIX MacTep-KNaccoB.

E>xxerogHo B atpnyme bBapcenoHa npoBoautca
nopAAKa COTHU MEPOMNPUATUNA, NPUBREKatoLWMX
6onee NONyMUNNIMOHA HOBbIX MOCETUTENE.

ince its opening EUROPOLIS has become a

popular venue for different entertainment events:

fashion shows with stylists, celebrity autograph
sessions, exhibitions, family workshops.

Barcelona atrium annually holds around hundred
events, which attract more than half a million new
visitors.
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EUROPOLIS

I IAaubl sTAKEH

Opexpa / Clothes
0O6yBb 1 KoXranaHtepes / Footwear and Leather
Benbé / Lingerie

Tosapsbl ana getein / Goods for Children

AKceccyapbl, 0OBENNPHbIE U3Aenus,
nopapku / Accessories, Jewelry,
Gifts

KpacoTa v 3f0poBbe, onTuka
Health and Beauty, Optics

ToBapbl And x066u 1 TBOPYeCcTBa /
Goods for Hobby and Creativity

CnopT n oTabix / Sports and Leisure

OneKTpoHvKa 1 MynbTumMeaua /
Electronics and Multimedia

Passnevenuns / Entertainment
PectopaHbl 1 kade / Restaurants and Cafes
MpopykTbl / Food

ToBapsbl ans goma / Homeware

Otax 3
Level 3

OTtax 2
Level 2

Orax1
Level 1

Orax -1
Level -1

Orax -2
Level -2

KOHTAKTDI
CONTACT US

FortGroup FortGroup

Mapua HexopoweBa Maria Nekhorosheva

(812) 456-64-14 (812) 456-64-14
m.nehorosheva @fortgroup.ru m.nehorosheva @ fortgroup.ru
www.fortgroup.ru www.fortgroup.ru



